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Diana Cacy Hawkins ~ "Getting to the Heart of the Sale"
220 Eads POB 245, Hebron, NE 68370 ~ dianacacyhawkins@gmail.com

Thank you for your interest
in my copywriting services ...

Maybe you've never hired a freelance copywriter and curiosity caused
you to request this information package. It happens.

But you probably are reading this because you need a good direct
response or internet copywriter--someone who partners good writing with
salesmanship to turn your prospects into customers.

Before you hire a copywriter, you'll want to know more about that

individual. You have questions. Let's see about answering a few of these
now.

"WHAT ARE YOUR QUALIFICATIONS?"

I've written copy for various businesses in the business to customer
copywriting arena. This includes brochures, fliers, small ads, sales
letters, landing pages, informational reports, and so much more.

My writing ability is strengthened by years' worth of practicing sales
skills and finding what makes people want, need, and demand a product or
service.

As a graduate of several highly specialized courses, I have advanced
training copywriting, fiction writing, article writing, report writing, list
building, and more.

Before becoming a freelance copywriter, I managed various businesses
and offices. These positions have given me additional knowledge in the non-
profit sector, construction industry, gourmet food industry,
manufacturing/engineering, military, small business organization, and
Christian area.

"DO YOU HAVE DIRECT RESPONSE, PUBLIC RELATIONS, AND COPYWRITING
BACKGROUND IN BOTH ONLINE AND IN PRINT?"

I am a graduate of the American Writers and Artists Institute's direct
response course. (AWAI is the industry leader in copywriter's training.)

Direct Response continues to be a useful marketing tool, and that's why
I began my training with Direct Mail Copywriting.

I partnered the AWAI courses with writing and list building courses
from Jimmy D. Brown, a foremost teacher of information report writing,
membership sites, and list building.



Furthermore, I continued my skills with courses by renowned author and
writing instructor, Holly Lisle. I am a senior graduate of her How To Think
Sideways program that's part of her Career Survival for Writers.

This combination of background allows me to become the reader, absorb
his wants, needs, desires, fears and dreams to make your sales copy grab him
by the throat and compel him to buy your product or service. This is what I
call "Getting to the heart of the sale."”

"DO YOU HAVE EXPERIENCE IN MY FIELD?"

If you have a business that reaches out to buyers through direct
response and with online copy, chances are I have experience dealing with
your type of need--or something very similar.

Look through my writing samples included in this packet. Do they seem
like the type of work you're looking for a copywriter to do for you? If not,
contact me, and let me know your needs. I only approach businesses that I

feel--and can write--passionately about.

Let's talk. You'll get my very best work and 100% of my attention.

"WHAT KIND OF ASSIGNMENTS DO YOU HANDLE?"

I cover a wide area of copywriting. A large part of my business is
writing copy for sales letters, email campaigns, landing pages, fliers,
catalogue copy, ads, etc. Additionally, I'm called to handle website text,
press releases, feature articles, and other freelance writing like blog
posts, informational reports, and newsletters.

My special ability is to see a problem the prospect is experiencing in
life and make the copy show how the product or service can solve or ease that
problem. Often, I illustrate this by using a compelling story that spurs the
reader into action and brings great results.

I can't predict how many responses my copy will pull for you. But I
can-and do-guarantee your satisfaction with the copy you receive from me.

"DO YOU OFFER CONSULTING SERVICES?"

Yes. For a one-time fee, based on the consulting need, I help
businesses with their copywriting. Mostly, I work as a copywriting
consultant, which means I help show the in-house copywriter or acting
copywriter of your company how to write stronger, more compelling sales
letters and other sales materials.

"YOUR FEE SCHEDULE LISTS A PRICE FOR A 'COPY CRITIQUE.' WHAT'S THAT?"




A copy critique provides an objective review of a direct response
package, brochure, ad, landing page, web page text, etc. You may have me
critique either an existing piece or a draft of copy in progress. It's up to
you.

When you order a copy critique, you get a written report of 2 or more
single spaced, typed pages that analyzes your copy in detail. I tell you
what's good about it and what works...what doesn't work...what should be
changed...and how.

A copy critique is ideal for clients who want a "second opinion" on a
piece of copy, or who needs new ideas to inject life into an existing package
that's no longer working. It enables you to sample my services at a far less
cost than you'd pay to have me write your copy from scratch.

"DO YOU CREATE WEBSITES?"

I am a content writer. I write the text that goes on the webpage.

I do not create graphics, but I do have a working knowledge of html, as
I do my own websites. This enables me to work seamlessly with your web
designer as I provide the copy for your website.

I also know basic search engine optimization principles and will
provide those text instructions to your web designer. This includes such
things as meta tags, key words placement, utilizing the alt tags in pictures,
and location of company information that helps your website to show up in a
search engine organically.

If you are using pay-per-click ads to direct traffic to your website, I
will match the website copy to your pay-per-click campaign details.

My greatest asset is that I'm a content writer. I understand that good
content is an essential key to building organic search engine optimization
and bring that quality into your website creation team.

I also have studied list building techniques that will help you create
a mailing list of strong prospects for your business, along with membership
site copywriting.

"WHAT OTHER FREELANCE SERVICES DO YOU OFFER?"

Social site marketing is big right now, so I offer social site writing
services also. Although marketers are getting great results from their
blogs, micro-blogs, and other connections, finding the time to write blog
posts can be a challenge. Hiring someone else to write your posts for you
saves you valuable time. I offer flexible social site plans, whether you
want one post per week or five, or a series of micro-blog postings.

I also create the text files from your audio or video. Meetings,
classes, seminars, courses, whatever. You'll get the transcripts sent from
me as an RTF file.



Under manuscript preparation, I can take your handwritten notes and
create an RTF file of them for you. This is useful for those who prefer to
write their thoughts out by hand and prefer to have someone else type them
into a text format.

"WHAT DOES IT COST TO HIRE YOU FOR A PROJECT?"

The enclosed "Schedule of Estimated Fees" provides the typical prices
for a variety of different projects.

Each project needs its own amount of copy time, research, etc. Just
let me know what you have in mind and I'll give you a price.

"WHAT ARE YOUR PAYMENT TERMS?"

Any project with a flat fee of less than $500 is due at the time I
start the project. Projects over $500 are payable by 50% down at start of
project and the balance due at the completion of the project. I start
working on your assignment when I receive your initial payment.

Payment methods accepted are PayPal, Certified Checks, Money Orders,
and Company Checks. No personal checks, please.

PayPal is manageable online. The other payment methods may be mailed
via the post office (allow up to 5 days for delivery) or through Fed Ex or
Postal Express Mail, which take 1-2 days delivery time, based on your
location.

Direct transfer from bank to bank is an option also. Please let me
know if that's your preferred method of payment.

"WHO ARE YOUR CLIENTS...AND WHAT DO THEY SAY ABOUT YOUR COPY AND COUNSEL?"
A list of testimonials from my clients is enclosed.

"HOW LONG WILL IT TAKE YOU TO WRITE MY COPY?"

Most jobs take 2, maybe 3, weeks. I fill my time with researching your
project's needs, polishing the copy, editing and revising.

By combining the materials you give me at the start of the project with
thorough research, I find little 'marketing bombs' that show the reader a
unique benefit to using your service or buying your product.

Incorporating these gems of information into bullets make your copy pop
and allow the reader to absorb the benefits in a deeper, more compelling
manner.



Additionally, I use the research to find those things that stimulate
the reader...appealing to his core beliefs, feelings, and desires, and weave
that throughout the copy. This is what is called "the golden thread."

The time I put into your sales copy is time well spent. Your sales
results and business growth is no trivial thing, and I devote all my effort

into producing the best copy I can for you.

For further detail, included in this packet is my "Methodology" of
completing copywriting assignments.

"BUT WHAT IF I NEED A RUSH JOB?"

If your job is needed in a rush, indicate the date you would need the
final copy on the enclosed order form or within your email to me. If I take
on the job, I guarantee that you'll receive the copy by this date.

I do not take short cuts with rush jobs and you will receive the same

high quality attention with your rush jobs as you do with normally scheduled
jobs.

"WHAT IF WE WANT TO REVISE THE COPY?"

Two revision passes are included in the base price we've agreed upon
for the assignment. These revisions must be assigned within 30 days of your
receipt of the copy and they cannot be based in a change in the assignment
after copy has been submitted.

Furthermore, most clients are pleased and enthusiastic with my copy

when they receive it. But if you're not 100% satisfied, I will revise the
copy according to your specific guidelines...and at my expense.

"HOW DO I ORDER FROM YOU?"

That's easy. Drop me an email at dianacacyhawkins@gmail.com, and tell
me about your project.

I work almost exclusively through email. Once we agree on the details,
and I receive your down payment, I will give you my phone number. I devote
all my time to producing the projects on time, so I only answer the phone for
my existing clients.

When you give me the go ahead and I receive your initial payment, I'll
write the assignment for you. I take deadlines very seriously. You will
receive your copy on or before the agreed upon deadline date.

Remember: the copy is guaranteed to please you.
So, try my service for your next direct response, landing page, feature

article, press release, email, or brochure. I promise you'll love the
results.



Sincerely,

Diana Cacy Hawkins

P.S. If you have an immediate need, email me the details right now at
dianacacyhawkins@gmail.com. Just use the enclosed order sheet as a guide.
There is no charge to discuss your job with you and give you a cost estimate.
And there is no obligation to buy.
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Diana Cacy Hawkins: Clients and Experience

Spring Creek Knife Works
Expert Bladesmith
Holly Lisle
Author, Fiction Writing Instructor
Lilley Press
Small Press Publisher of Fiction Books
Rupert's Soaps
Handmade Glycerine Soaps
Hebron Jewelry
Full-Service Jewelry Store
Grace Lutheran Church
Mid-sized Lutheran Church
Hebron Bible Church
Christian Church
It's Delicious
Coffee Shop and Café
Reinke Manufacturing
Premier Irrigation Systems and Custom Made Trailers
Protectors of Animal Welfare, Inc
No-Kill Animal Shelter, 501 (c)3
American Writers and Artists, Inc.
Specialized Copywriting/Online Writing Training
Benchmark Publishing, LLC
List Building Training
HyVee Food Stores
Midwest Food Store Chain
B&D Seamless Guttering, Inc
Construction Company specializing in Seamless Guttering
Unites States Post Office
Mailing Service Provider

(over, please...)



Alaniz LLC (Alaniz & Son's)

Direct mail advertising services commercial printing
Health-Mor (HMI Industries, Inc.)

Manufacturer of FILTERQUEEN Indoor Air Quality Systems
First Fitness

Marketer of world-class nutritional products
Nature's Sunshine Products, Inc.

Manufacturer of outstanding nutritional products
United State Air Force

Strategic Air Command Base
Pizza Hut

Chain Restaurant
Southeast Community College

2 year educational facility
Jimmy D. Brown

Training: Small Information Reports
Helpmychurchgrow.com

Christian Membership Site
Digital Church Secretary

Christian and Church Guides
Whispering Spirits Digital Magazine

Paranormal Magazine
Worlds of Wonder

Science Fiction and Fantasy Magazine
OWW: Online Writers Workshop

Online Writer's Community and Workshop



Methodology: How I Handle Your Copywriting Project

Diana Cacy Hawkins
"Getting To The Heart of the Sale"

This is a brief summary of how | process each copywriting assignment. While other copywriters
have similar approaches, this is not every copywriter's system.

1.

Once we have decided to work together and all the preliminary requirements taken care
of, I gather all the information together. This involves as much as | can get from you
about your company, your product or service, and your competitors. Then I do my own
additional research.

| study all the material, copy all the key facts into my pc or notebook. At this point I will
make a list of all the features and benefits of your product or service, and often the
product or services Unique Selling Proposition shows up during this stage.

| design an outline of how the information will appear in the copy. For shorter pieces, |
often figure this out with pen and paper. For longer pieces, | like to either physically cut
out the headlines and text sections and rearrange them into the most effective order to
build the copy from. Sometimes, I'll use a software program to do this also.

The copy platform comes next. Sometimes this will be a short note describing the
package. Other times the copy platform has more detail.

At this point, I consult the client on the copy platform.

Once the copy platform is approved, | will write the project. The first copy is then
emailed to the client. (This is the guaranteed deadline that we agree upon during the
project set up.)

The client provides comments back to me on the copy.

Two revision passes are included in the agreed price.

The client will usually email me a PDF or fax me the package in layout form before the
actual printing. This allows me to verify that the copy is presented as effectively as it can

be and to provide another proofreading to the client. However, the client is responsible
for final checking of all copy, design, and production elements.

10. I give my corrections and comments to the client.

For further insight on how | work, see my article "About Copywriters" at my website
http://www.dianacacyhawkins.com



Family Business

Diana Cacy Hawkins was born
into the family of farmers and
carpenters of Southeast lowa.
Her father was a house builder,
who put forth his best effort
with each job, and gained
immense respect from the
community.

While very young, her father
was targeted by company
cutbacks and lost his job. This
man, who hadn't even graduated
high school, didn't give up and
take just any old job.

Her father bought a seamless
guttering business. His integrity
and steadfast devotion to his
customers soon made the
business prosper.

Diana Cacy grew up in the
family business, seeing the
bookkeeping, how
incorporations are formed, and
understanding the value of top
notch customer service.

Expanding the Experience

After high school, Diana Cacy
took some college courses for
accounting, art, and English.
Then, after marrying her high
school sweetheart, she joined the
United States Air Force as a
Aerospace Ground Equipment
Mechanic.

After basic training in San
Antonio, Texas and tech school
in Chanute AFB, Illinois, she
was stationed in K.l. Sawyer
AFB in Michigan. One of the

Getting to Know

most beautiful places in the
world, Michigan is also a mix of
cultures.

While stationed in the USAF,
Diana Cacy learned the art of
negotiating and how to
determine and express a group
of people's needs. As a member
of the Unit Advisory Committee
for her Squadron, she interacted
at meetings with the base
commander and other UAC
members.

Returning Home

Upon leaving the USAF, Diana
Cacy returned home with her
husband and daughter while
their son was soon to be born.
She went to work for the United
States Post Office after a short
employment with a direct
response mailer service.

Soon, it became evident that her
parents would no longer be able
to keep the family business. So,
she and her brother took control
of the business.

Her brother did not want to be a
business owner. Diana Cacy's
husband was not interested as he
was just starting his career as a
computer programmer. And
Diana Cacy had already left the
post office to run a no-kill
animal shelter as president and
treasurer.

Leaving the family business
behind, Diana Cacy increased
her duties with the animal
shelter. Under her lead, the
shelter acquired its 501(c)3
status, recovered from over

Diana Cacy Hawkins

Diana Cacy Hawkins

$10,000 of debt with fundraisers
and outreach programs, and she
wrote the initial grant
applications for the shelter.

Hard Times, Tough Decisions

When recession hit the area,
causing her husband to lose his
job there, they relocated to
Nebraska. Diana Cacy designed
manuals and arranged ahead of
time to get the proper people in
place to keep the shelter going
before they left.

In Nebraska, Diana Cacy went
to work at the same company
that hired her husband. She took
a rotating position at the
irrigation and trailer
manufacturing facility.
Sometimes she dipped 30 ft long
irrigation pipe into paint tanks,
other times she'd install air
brakes on flat bed trailers, while
still other times she'd mount the
large irrigation tires and truck
tires.

Eventually, Diana Cacy made it
up to a temporary position
within the Engineering
Department where she
coordinated communication
between the offices, the dealers
and tech support, and with
Quality Control and the
engineers. She also assisted the
company's tech writer in putting
together the manuals for the
systems.

Afterwards, Diana Cacy took a
year off to finish some of her

ongoing fiction writing projects
and to be with her son at home.

220 Eads POB 245, Hebron, NE 68370 ~ http://www.dianacacyhawkins.com ~ dianacacyhawkins@gmail.com



Back To Work

Not working drove Diana Cacy
crazy. Writing fiction was great,
but ONLY writing stories was
not enough for this born work-a-
holic.

So, she agreed to help a friend
out a few hours a week with a
small café/coffee shop. Within
a few weeks, though, the
position turned into a full time
manager job.

At the café she learned the value
of sales and showing the
customer the benefits of the
food. With the community full
of people who grew up happily
drinking inferior ground coffee
with no flavoring, getting them
to pay $3 to $5 for a cup of
coffee and making the shop a
success was no small feat.

When the owners moved away
and took the shop with them,
Diana Cacy filled in at a jewelry
store for a time. There, she
learned of Bob Bly and the
world of copywriting.

"This is what I've done for
years!" she said when she
learned what a copywriter does.
And it was perfect for her.

New Wedding Rings
While she was helping out at

the jewelry story, she created a
few fliers and brochures. The

work paid for a new wedding
band for her hushand with inlaid
diamonds, since he had
outgrown his old one, and
allowed her to resize and reset
her engagement ring and get a
new ring to replace her now too
small band.

Soon after, a full time Church
secretary position opened.
Thanks to her helpful attitude
and desire to find out the
customer's true desires and
needs at the other two shops, she
easily got the job.

This job tested her proficiency
and knowledge. The office was
not using technology to create
the newsletters, worship folders,
and other printed materials. The
previous person had just begun
to create a data base for the 500
church members and the office
needs.

The work involved everything
from managing payroll,
accounts receivable and payable,
newsletters, worship folders,
organizing, creating various
other materials, such as annual
reports, funeral materials,
wedding materials, and forms
the office would use.

After three years, Diana Cacy
quit the job to freelance full time
and hasn't looked back.

Today, Diana Cacy runs her
freelance writing business

online, offering a variety of
services, ranging from Direct
Mail Sales Letters, to Landing
Pages, to Feature Articles, to
Press Releases to You Name It.

Diana Cacy is very happy with
copywriting. "Being a freelance
copywriter allows me to bring
home a paycheck and just write
my fiction, without worrying
about the mechanics of making
money with my fiction.
Copywriting is a fascinating
subject, always something new
to learn, and there's always
someone who can benefit from
good copy. Being able to help
others is the best part about
copywriting. Doubly so,
because | get to help the
business owner make a living
for his family, and | get to help
someone learn about a new
product or service that will make
their life easier. What's not to
love!"

You can browse Diana Cacy's
website at
www.dianacacyhawkins.com.

And if you're ready to "Get To
The Heart of The Sale" and
catch more sales for you, Diana
Cacy can be reached at
dianacacyhawkins@gmail.com

"The headline is the 'ticket on the meat." Use it to flag down readers who are prospects for the kind of product you

are advertising."

Diana Cacy Hawkins

~David Oglivy

220 Eads POB 245, Hebron, NE 68370 ~ http://www.dianacacyhawkins.com ~ dianacacyhawkins@gmail.com
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Schedule of Estimated Fees

Service Description

Price

Sales Letter

Direct-mail package, lead generation
Direct-mail package, mail order
Postcard or Double Postcard

Self Mailer
Renewal Series

Blanket Renewal Insert

Magalog

Landing Pages Copy
Online Ads

Website Text, Homepage
Website Text, Webpage

Email, short copy
Email, long copy
Email Series
Brochure Copy
Newsletter Writing

Feature Story/Article Writing

$1,500-$5,000+
$2,000-$5,000
$2,500-$9,000
$900-%$2,500
$2500-$4,500
$1,500 - $2,500/letter
$2,500-$3,500
$10,000-$15,000 for
16-30 pages
$1,000-$5,000

$500

$1,500

$750

$1,200-$2,000
$2,000-$6,000
$1,000 per effort
$750-$1,000/page
$600-$1,500/page
$1.00-$1.50/word

Press Release (1-2 pages) $500-$1,000
Fliers $200-$1,000
Catalog Copy $750-$1,000/page
Copy Critique $400-$1200

NOTE: This fee schedule is current as of May 2009 and
valid for 90 days from date of receipt.

for current fee schedule when ordering copy or

consulting service.

(Over, please...)

Be sure to ask



Terms

A signed agreement is required for all copywriting jobs through
Diana Cacy Hawkins. Miscellaneous services may also incur a
signed agreement where email communication is not sufficient for
record keeping purposes. I invoice all jobs for both my use and
the client's use.

Copywriting fees over $500 are payable 50% in advance, payable
upon delivery. Any jobs with an original agreed upon price of
less than $500 are payable in full in advance. I start the
assignment the day I get your payment in my possession...or the
agreed upon start day, if it's later than the day the payment
actually arrives.

Copy critique fees are payable in full, in advance.

Miscellaneous freelance writing, transcription services, and
manuscript preparation services follow the same payment
guidelines as the copywriting jobs.

Copywriting jobs also include two revision passes within the
base price. All revisions must be assigned within 30 days of
receipt of copy. The two rewrites are allowed with no extra
charge as long as the revision is not based on a change of
assignment after copy is submitted.

Listed fees are guidelines only. Contact me today for a prompt
price quotation on your specific assignment.
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Online Copywriting Fee Schedule

Long Copy Landing Page (copy) - $2,000- $5000

Online Equivalent of a 2-4 page sales letter.

Short Copy Landing Page (copy) - $1,000- $2.000

A simpler landing page for a product or offer. Often used for white papers and other inquiry fulfillment. Online
equivalent of a trade ad: headline, few paragraphs of descriptive product copy, and order portion.

Transaction Page - $750

Like a short copy landing page but with even less descriptive copy; a page designed primarily as an online reply
form where the visitor can either order the product or (if for lead generation) request a free white paper or other
information.

Long copy e-mail - $2,000- $6,000

An e-mail designed to sell a product directly by driving the recipient to a landing page. The online equivalent of a 3
to 4 page sales letter.

Short copy e-mail - $1,200- $2,000

A short e-mail designed to drive the readers to a website or long copy landing page where they can order the
product. The online equivalent of a %2 to 2 page sales letter.

Lead generation e-mail - $1,000- $1,500

Similar to short copy e-mail but it drives readers to a landing page or transaction page where the reader can request a
free white paper or other information.

Online e-mail conversion series - $1,000 per effort

A series of follow-up e-mail messages, sent via autoresponder, designed to convert an inquiry into a sale.

Online ads - $500

A 100-word classified ad to run in an e-zine and drive readers to a website or landing page.

Online ""Mail Order" Package #1- $5.000- $8,000

All the copy text you need to sell a newsletter or other product online; long copy landing page with two different
leads to test, three short copy e-mails, and three online ads.



Landing Page: Create a Character Clinic

There Is No Magic Formula for
Filling Out Your Characters

Your character is a dull apparition on the page. Stale, dry, never breathing life. Your
story goes nowhere, the plot's motionless, and the setting dull and unimaginative. All
because your character refuses to reveal himself to you, and let you into his life.

We've all been there at one time or another. Perhaps, you are there now.

When this happens your story will rot away, unless you do something about it. Your
passion for the story will die, the pages will go into a drawer to be forgotten for years,
and perhaps forever. You will deny yourself the dream of being a published author.

That doesn't have to happen.

You have the ability to bring your character out, to flesh him out and make your story
pop. All you need is a little direction.

Meet Holly Lisle, well loved author of over 32 fiction books and numerous books,
clinics, and workshops for writers. She's been where you are now and shares her
techniques for getting past these hurdles.

Never Surrender.
That's Holly's motto and she's always telling her fellow writers and students to "Never
Surrender.” And don't you surrender either. If you want to write that novel and bring that

character out into the world, it can happen.

All it takes is knowing what questions to ask. In Holly Lisle's Create a Character Clinic,
you'll find these questions and so much more than you expect.

"I knew the story topic | wanted to write the novel for, and | thought | knew a few things about
my main character. Through Holly Lisle's Create a Character Clinic and the methods she taught
me, my character changed gender and motivations to become a lot stronger character than |
thought possible. As my character developed, so did the storyline. Secondary characters came
to life... ones | never would have dreamed of otherwise. In the end, | had a richer, fuller story
than | expected. By the time | finished using Holly's teachings to flesh out my character, | knew
how the story unfolded from the first page to the last. All in a fraction of the time it would have
taken me otherwise!"

Diana Cacy Hawkins, http://www.dianacacyhawkins.com

In Holly Lisle's Create a Character Clinic you'll learn simple and fast techniques to
writing your characters. Your characters will leap out of the page and bring you into t



heir world. They will show you so much that you'll develop the story that every reader
won't be able to put down. They'll lose sleep over your book.

The Create A Character Clinic shows you:
o Exactly What makes a character.
e How do you find out who your characters are.

o How to use Maslow's Hierarchy of Needs to target what drives your
character and compel your reader.

« How to use your character's past, present, and future to flesh
him out.

Holly uses simple terms, easy to follow exercises, and charts to illustrate her techniques. Your
character will come to life almost effortlessly right before your eyes. You'll find excitement in
creating your story that you believed you had lost forever.

You'll find a treasure trove of information in the first two sections of Create A Character Clinic.

Section One: Ask Them Anything - Learn what questions to ask your characters,
J along with ten easy to use charts that will make your character tell you everything you
need to know.

Section Two: Bring Them To Life - Holly shows you how to develop your character
#/ after you have your questions answered. You even get to interview your character

here to get more great tidbits to hook your reader into your character's story. You also

get to learn how to show your character through Exposition, Dialogue, and Action.

Click Hereto Order Now!

But Holly Lisle is one of those individuals who gives her readers and students more than she
promised, and Create a Character Clinic is no exception.

The Third Section, called The Sins of Characterization (And How to Commit Them Right) is
a sweet addition to this clinic, with useful information you never knew existed.

The sins of exposition, dialogue, and action are presented in an informative, easy to follow
format. These sins are sure to give you great ideas to work into your novel to make that story
engage your reader and impress that editor.

Just a few examples...



A8 8 8 S8 s

Mirror, mirror on the wall. - Scenes with your character studying his own reflection
don't work as a rule. Learn how to break this rule to learn more about your character.
And learn when such a scene might work in your novel.

Behemoth. - What is it? Should you use it? You'll find out.

Headless Horseman. - This is something every writer should know about. Holly
explains this no-no to you, shows what your reader misses when it is used, and then
let's you know when you might be able to use it.

Coffee and A Bagel. - Done wrong, a coffee and a bagel scene will bore your reader
to death. Done right, and your reader will be at the edge of the seat. Holly shows you
how it can work right and how to use it to your benefit.

The Ben Franklin. - This method will cause you to lose your reader's interest. BUT
Holly will show you how this technique can work to hook your reader when the need
arises.

Naked Chick at the Opera. - Surprise your reader with the naked chick at the opera.
Use it to keep your reader so absorbed in your novel that nothing else matters.

And nine more incredible sins are revealed.

"Lisle's writing and instructional style is clear and easy to follow. She is able to draw the
reader in and make them feel a part of the process -- a collaborator rather than a student.
Create a Character Clinic takes pride of place on my desk as an essential, practical guide
through one of the most difficult parts of writing, for me, at least. | strongly recommend Create a
Character Clinic as a necessary part of a writer's library."

Carter Nipper, CarterNipper.com

Click Here to Order Now!

Stop wasting time fighting with your characters and get the information you need today to make
them talk to you. Every day you don't buy Holly Lisle's Create A Character Clinic is another day
your character could have been talking to you.




Direct Mail Sales Letter: It's Delicious

Kick Up Your Afternoon Energy
With A Healthy and Delicious Lunch
At a Restaurant That Cares

Imagine this ...

You sit at your desk, willing the clock to say that it's lunchtime. The minutes drag on
forever, until finally, you're free! You rush to the local fast food restaurant. A grumpy
teller shoves your bagged lunch at you and takes your money, sending you on your way
with an insincere "Have a nice day."

At the table that's littered with crumbs and sticky residue, you pull out your food.
Instead of the savory beef sandwich you long for, you try to eat greasy meat with hard
bread. What a delight!

You don't need to put up with tasteless lunches anymore.

Please accept this personal invitation to end your lunchtime nightmares. Visit me at It's
Delicious and I'll show you how a restaurant that cares about you and your health can make a
quick lunch the highlight of your day.

From our café foyer, enter through the stoned archway and sit down at one of our marbled
tables. You may choose to sit next to one of the deep-set windows, framed by sandstone, or
perhaps you'll want to sit along the Venetian plaster wall that's painted in frosted mint and
decorated with paintings of sun-washed hillsides and rustic stone farm houses.

Let the soothing atmosphere of our seating area relax your daily stress away with the Tuscan
style elements designed to bring forth the freshness of the outdoors. Step into another country as
a touch of Mediterranean colors mingle with the vibrant green of plants like the Kentia Palm,
Cecilia, Song of Jamaica, and White Bird of Paradise.

Better yet, treat yourself and take one of the tables next to our indoor water fountain. Carved
from Light Rosetta and White Canarra marble, this enchanting fountain features a beautiful lady
with two delicately carved birds enjoying the water.

Your friendly, personal server will visit you for your order, almost immediately. Usually, it'll be
Tracy. Her perky smile and knowledge of good food will make you feel right at home.



As Tracy points to the glass window that fills the back wall, showing our sandwich artists at
work, she'll guide you through our menu of 10 mouthwatering wraps. On her tray are small
samples of our wrap sandwiches, and pieces of our flavored tortilla: original, herbed tomato,
garlic herb, jalapeno, and Italian herb.

Tracy guides you for any requests you desire. Perhaps you try a sample of our ham and Swiss
tortilla, rolled with crisp lettuce, juicy Roma tomatoes, and freshly shredded Swiss cheese, and
topped with honey mustard sauce. Except you prefer yours made with honey ham instead of
Virginia baked ham.

Or you try the sample made with prime rib and pepper jack cheese, except you prefer peppered
beef and mozzarella.

No Problem. Tracy will help you design your own wrap in no time at all.

Of course, these aren't the only choices Tracy will give you.

We also personally make salads for your meal. As the water gently cascades from the nearby
waterfall, Tracy will build your salad from our list of thirty ingredients.

Choose your favorite lettuce of iceberg, Romaine, a sweet leafy mix, or a mixture of all three.
You have your choice of Roma, organic, or cherry tomatoes. Additionally, you may choose
from four types of shredded cheese, black olives, green olives, roasted red peppers, sunflower
seeds, sliced green peppers, avocados, and more.

If choosing your own toppings is too much work, don't worry. We have our house specialty
salads for you to choose from. You may request the more familiar chef salad or maybe you want
a more exotic salad, such as our special recipe teriyaki chicken salad, featuring our uniquely
seasoned crispy Chinese noodles and sweet mandarin oranges (the fresh ones, not canned).

Relax while we take care of you.

Then, sit back, and read your favorite magazine from our book rack while we build your lunch to
your desires. As the troubles of the day float away, Tracy will have our barista make you a
personal coffee drink, Italian soda or iced tea.

If you need that cup of coffee, you will have it made the way you desire also. Choose from our
coffee menu, featuring everything from the House Blend cup of coffee to an aromatic Almond
Roca latte topped with just the right amount of whipped topping. Or try a cup of our espresso,



created with our favorite Vienna Roast Beans for just the right flavor, which you drink through
the rich dark golden cream.

If coffee's not your favorite drink, we carry a refreshing iced tea brewed daily, and offer many
flavors for your personal Italian soda. Ask Tracy about our special house recipe we call Citrus
Magic, mixing mandarin orange, pineapple, and coconut in your drink for a cool tropical
sensation.

By the time you get your drink your sandwich and/or salad will be done, leaving you plenty of
time to savor our special ingredients.

Now the moment of truth.

You won't find ordinary clumps of meat in our salads and wraps. Your mouth will find biting
into the high quality meats a delectable delight. Our thin sliced prime rib is a juicy medium rare
delicacy cooked fresh each day. The choice of three hams, and chicken or turkey are the highest
quality available, they practically melt in your mouth.

Partnered with your choice of fresh ingredients, your salad is a tantalizing mix of flavors that
leave your taste buds begging for more. The audible crunch as you bite down into your wrap or
salad is proof of the freshness we demand for our customers.

I'm sure this is enough to make you visit me and leave that greasy sandwich behind, but just in
case, listen to what others have to say about my restaurant:

“Eating at It’s Delicious made sticking to my diet easy. They took the time to find out
what my diet requirements were and created the food and drinks especially for me. 1 lost
fifty pounds!”

Olivia, manicurist.

“Before It’s Delicious opened, I used to eat the fried food at the local fast food place on
the highway. Since | started eating the wraps and salads, my cholesterol has lowered
and | feel great. 7 have so much more energy now.”

Frank K. of Makah Manufacturing

When you're too busy to leave the office, I'll bring your lunch right to you.



| know you're busy, and might have to work through your lunch hour on some days. No
problem. Just call me up and I'll bring your food right out to you. Fresh and created to your
specifications.

No matter what time of the day you call your order in, | guarantee that we'll deliver within a half
an hour or right at the time you set up with us. Or your order's free.

“Thank you, It’s Delicious, for catering our meeting with your healthy lunches! Our
attendees said the wraps were very filling and very delicious.”
Kelli Hall of Hospital Nutrition Outreach Group

“I order four wraps for my family during the day and pick it up on my way home from
work for a no-hassle and healthy meal before the kids’ school events. My family loves
them so much that they will request the wraps often.”

Christine, secretary and mother of two

Don’t forget, our lunches are not only healthy... they are also quick and
reasonably priced.

Our incredible wraps are $2.99 for six inch and $3.99 for a twelve inch.

Our crispy, fresh salads are $4.99.

Italian Sodas are available with your choice of twenty flavors for $1.75 per 16 ounce
serving.

And the espresso coffee drinks are available for $2.50 to $3.50.

Come visit me soon. I'd love to prepare you a delicious, nutritious meal. Feel free to ask for me
personally, and I'll sit down with you to discuss your dietary needs and help you make the goals
you want to achieve, whether it's weight training, weight loss, heart health, or maintenance. My
customers are my friends. My restaurant is your home.

See You Soon!



Diana Cacy Hawkins
It's Delicious Owner and Manager

P.S. This private invitation is going out to just a handful of people, like yourself. For two weeks
and two weeks only, mention this letter and any lunches you order between 11-2 pm receive a
FREE small fruit smoothie. This is my way of saying thanks for giving me the chance to serve
you a healthy lunch during your busy schedule.

P.P.S. I almost forgot to tell you about our famous smoothies, created with real fruit. No
Mixes. When you need a light lunch or a special treat on the way home after work, just stop in
and I'll treat you to a delicious, cool smoothie. We create them from your choice of Dole
strawberries, Schwan's blueberries, fresh bananas from the market, Florida oranges, or Schwan's
triple berries mix. All blended together with Dannon yogurt, and topped with whipped topping.
And they are reasonably priced at $2.50 for the 12 ounce size and $3.50 for the large 16 ounce
size.

But, remember, I'll give you one for FREE. Just for giving me a chance to make your
lunchtime more enjoyable.

“It’s Delicious works wonders for my weight training. Their fruit smoothies with their
special protein supplement are the perfect meal replacement, and provide me with loads

of energy.”
Bob of Riverdale Equipment Center

“It’s been great! My kids are drinking less pop now because they just want the smoothies

all the time. And I feel great buying the smoothies for them!”
Teresa, mother of three

It's Delicious is found at 111 St, Town, State Zip.
Hours are:
Monday through Friday 6:00 am to 6:00 pm
Saturday and Sunday 8:00 am to 7:00 pm

Phone: XXX-XXX-XXXX
Email: itsdelicious@internetserver

Full menu available online at itsdeliciousurl.com




Landing Page: Stewardship Growth Program

Here's How To
Help Your Church Grow

The essential Stewardship Growth Program from helpmychurchgrow.com
your complete program for how you can use your time and talents to propel
your church growth.

From: Diana Cacy Hawkins, the Digital Church Secretary
Wednesday, 3:00PM

Dear Friend in Christ,

In 12 short weeks, you can have the answer to this prayer...

Dear Lord,

The world is experiencing financial turmoil. People are questioning
their faith and churches are being forced to close their doors.
Please, dear Lord, show us how our church can survive and let us
continue to reach out to those in need. To reach those who need to
hear your Word and Promises so badly right now.

Please, Lord. Help My Church Grow. In Jesus' Name. AMEN

INTRODUCING Helpmychurchgrow.com's
Stewardship Growth Program...

There is one body, and one Spirit, even as ye are called in one hope of your
calling; One Lord, one faith, one baptism, One God and Father of all, who IS
above all, and through all, and in you all. But unto every one of us is given



grace according to the measure of the gift of Christ.
Ephesians 4:4 -7 (KJV)

Get Involved With Your Church's Growth

This statement intimidates many people. Fear, disc omfort, and misguided
beliefs about serving hold them back. They feel that serving their church is
difficult and impossible to fit into their busy lives.

You May Feel This Way Also

I'm here to show you how you can serve your church comfortably and easily.
You'll learn how you really do have talents and knowledge that can help your
church grow. My step  -by -step instructions will help you see how easy it is to
fit any talent you volunteer to your church into your busy life schedule.

Helpmychurchgrow.com's Stewardship Growth
Program explains how you can help your church in
these areas:



o Your Church Newsletter

o Your Church's Library

« Dealing with Grieving Visitors

o Your Church's Worship Folders

o Filing Procedures in Your Church Office
o Church Office Confidentiality Issues
o Grant Writing

o Your Church's Member Directory
 Handling Church Volunteers

o Your Church's Annual Report

o Your Church's Website

o Church Resources

Each week, you will receive the guide for that week's topic in a convenient
downloadable format. Also, you will receive up to 8 bonuses with each guide, in the
form of special reports, smaller guides, or templates.

All this for only $29.95 per month.

That's less than $10 for each week's lesson. These lessons would sell $29.95 each if I
sold them separately. But for a limited time, I'm offering them at the special rate of 4
guides for the price of 1 with your membership. I can't guarantee how long I'll keep this
offer, so be sure to sign up for your exclusive membership deal before it ends.

Don't waste another second, click here to take advantage of this offer and order now:



' CLICK HERE TO :
ORDER NOW

You will find my guides useful to you and your church. You'll gain knowledge in how
your church reaches out to others, and how to help your church office run more
efficiently. If you want to contribute to your church more, but have hesitated because
you lack the knowledge in areas, you'll love my guides. They'll give you the self-
confidence to reach out in your church and to help your church grow.

Your knowledge of how to use a God-given talent can also help another feel
confident enough to step forward and volunteer in your church.

When you're involved in your church's growth by serving in an area of strength, others
notice. Your visible happiness from being close to your Lord draws them nearer to you.
Through you they learn how serving their church is truly enjoyable.

By taking the Stewardship Growth Program, you learn valuable information and
build connections that can help inspire others to act. By passing on the knowledge you
gain, you can help other church members find the courage and desire to step forward
and fill a need within your church.

Most would-be church volunteers are intimidated by the prospect of serving. They don't
know how to do what they are being asked to do, and so they don't step forward to
volunteer.

Perhaps This Is You Right Now

Whether you assist in your church office, from your home, or haven't found your place
to help out yet, this program will help you contribute more and give you knowledge to
help others find their place in your church.

Helpmychurchgrow.com's Stewardship Growth Program shows you how to
contribute your talent in twelve different areas of the church. By drawing from my
experience of working with churches of 3 different denominations, I designed this
program to help you assist in your church's growth. I consulted with a pastor who has
experience of working with small to mid-sized churches in various stages of growth to
narrow the topics down to the most beneficial areas.

The guides are presented in the same easy-to-follow manner. All computer-related
guides are partnered with a screenshot for nearly every step in the process. All guides
for topics that don't use a computer are still created in an easy-to-understand format
for anyone at any experience level.



I show you how you can do anything your church needs, with only the software an
average person has on their computer. I create the screenshots using Microsoft Word
2007 and give tips on using other software for the same purpose.

I believe in this program and stand by it 100%.

So much in fact...

If at any time, you don't feel that
you're getting what you need from
this course, just let me know and I'll
give you a complete refund of what
you've paid in. Even if it's week 11. As
a special treat, keep whatever guides
you've received so far. You have
nothing to lose and your church has
everything to gain.

Not only will I send you the stewardship guides,
but I'll be there for you too.

As part of the membership to helpmychurchgrow.com's Stewardship Growth
Program, I will be available by email or on the members only message board to talk
with. Ask questions. Request prayers. Seek inspiration, motivation, whatever.

In addition, you will gain access to a member's only site, filled with useful tips and
articles. The member's only site will help you with your own spiritual growth, how you
can use your talents in other areas, plus more.

This program is not for sale in any bookstore OR on any other website.

You can only find it right here. So don't waste another second, take advantage of this

amazing offer right now:
CLICK HERE TO .
ORDER NOW

In Service to Our Lord Jesus,



(Insert Signature Image)

Diana Cacy Hawkins
The Digital Church Secretary

P.S. Remember, this special price is only for a limited time and memberships
are limited.

As humans, we need to belong to a group of like -minded individuals. As
Christians, we need to develop that deep relationship with Jesus. Join us

today at helpmychurchgrow.com and use the Stewardship Growth
Program to start that journey now.

You w on't find this deal anywhere, so click the button below to be taken to
our secure order site, and gain INSTANT ACCESS to your first week's
module: Creating Your Church's Newsletter.

CLICK HERE TO :
ORDER NOW

* Every effort has been made to accurately represent what you will gain from using my church guides. Every individual's
goals and experience is different and | make no guarantees of the success you will gain from u sing the products. The
guides have been created to be useful tools for church secretaries, volunteers, and for reference in church offices.

Legal Information Ter ms Of Service | Privacy Notice



http://dianacacyhawkins.dragynspice.com/termsofservice.html
http://dianacacyhawkins.dragynspice.com/privacynotice.html

Landing page: Church Newsletter Toolkit

Attention: Church Secretaries and Church Newsletter Volunteers

A Church Secretary Cut Over 10
Hours Off Of Her Newsletter Work
Per Month By Using These
Techniques

Whether you're a church secretary of a small
to mid-sized church or a volunteer creating
your church's newsletter from home, these

techniques will save you time and help
simplify your work.
Wednesday - June 25, 2008
The newsletter is an effective tool in building a strong relationship between
your church office and the church members. With the newsletter you inform,

ignite the spiritual passion, and encourage member participation.

For many, creating a newsletter can be a daunting task. Truth is, these

people are wrong. By doing one crucial first -step, the newsletter process is
simplified. When this first ~ -step is done, anyone can follow the techniques
and create an effective church newsletter.

The Whole Health Church Secretary News

FREE Weekly Newsletter filled with tips for church secretaries and office volunteers, delivered right to your
mailbox.



A Church Secretary or Volunteer is about more than just what happens at the office. You're a person who has health
issues, financial needs, emotional concerns, and so much more.

The Whole Health Church Secretary News provides solutions and resources for all those needs.

Software Tips and Solutions

Health Issues and Tips on Living Well
Money Saving Strategies

Dealing with Church Stress

Inspiration in Difficult Times
Techniques for Assisting Your Pastor
Communicating with Church Volunteers
Plus Much More!

Decide the purpose of your newsletter

« Communicate more effectively with your congregation.
e Energize your congregation.
e Use as an outreach tool to bring in new members.

The more people know about your church, the safer they'll feel about
responding to an invitation from you. Ways you can use your newsletter as
an effective tool to invite people to participate in your church activities:

o Make sure the worship services, along with the name and address of
your church, are clearly visible. The front or back page is best. Also,
include a map to the church if your address is vague.

e Include your church's mission statement in a visible area.

e List the church staff and their titles.

e Include articles and notices about different age groups in the
newsletter.

o Keep the theme positive thr oughout the whole newsletter.

e Avoid using acronyms when trying to attract new people into the life of
your congregation.

o Determine a publication date for each month and be on time. Consider

the people you're mailing to in setting this date. You will want to be
sure people out of the area receive their copy before the events listed
happen.

o Keep it personal. When possible, tell a story when reporting on an
event instead of just telling the reader something happened. "Lisa
walked into the door and nearly bu rst an eardrum from the noise of all
the screaming children waiting in her VBS classroom,” will start a story



the reader will enjoy more than a list of statistics that start with "30
kids attended Lisa's VBS class this year."

o Design your newsletter with p lenty of whitespace, artwork that
enhances the text, and with the intention of guiding your reader
naturally and comfortably from one page to the next.

The Church Newsletter Toolkit shows you how to plan, create, and
distribute your church's newsletter. From the first issue to the
simple-to-follow monthly routine that's easy to incorporate into any
busy office or home life, using only the most basic of software.

This toolkit is a valuable resource for people familiar to computers or
for the first time user. The step-by-step instructions are
accompanied with screenshots for quick understanding of how to
use Microsoft Word to build the newsletter.

Order button here

Written by a church secretary for church secretaries and office
volunteers, the instructions are geared for fitting into the church
office environment. It is written in a clear, concise manner that
anyone of any level can understand.

This toolkit package provides volunteers and fill-in secretaries with
simple instructions on creating a church newsletter, taking away
some of the worry and hassle of keeping the office work running
while the secretary is away. Both the pastor and the person filling in
experience a relief from stress by using the Church Newsletter
Toolkit's guides and templates.

The guides and templates included in the toolkit are handy for the

church office taking on a new secretary, or for helping office
volunteers produce the newsletter in a timely, stress-free manner.

With The Church Newsletter Toolkit you will get:

Guidance for planning your church's first newsletter

Descriptions of how graphics are available and how to use them in the
most effective manner to enhance your newsletter reader's experience

A Planning Guide for creating your church newsletter in only three days



Guide to distributing your newsletter

A newsletter layout guide, complete with examples of each format
explained

Many templates designed to save you work time

Your Satisfaction Guaranteed!
TRY IT FOR THIRTY DAYS: 100%b6 refund
guarantee if you are not completely satisfied

with The Church Newsletter Toolkit we will
refund your order without a fuss

.... order box.....

Order Now And Get All This For One Low Price of $20

Yes, Diana Cacy, | want to get the techniques that will save me, and my church office

volunteers, time in producing our church newsletter. |1 have read and agree to the legal
disclaimers below.

Order Online By Safe, Secure Server

Click Here to Order Now!

YOU WILL RECEIVE INSTANT ACCESS
TO ALL 5 PDF TEXT FILES

(Even if it's 2:00 AM on a Saturday)

CLICK HERE to Order "The Church Newsletter Tool ki t E"

* Every effort has been made to accurately represent what you will gain from using this toolkit. Every individual's goals

and experience is different. The toolkit has been created to be a useful tool to all church secretaries and volunteers of
every level.


http://dianacacyhawkins.dragynspice.com/newslettertoolkitwebcopytext.htm
http://dianacacyhawkins.dragynspice.com/Copywriting/received%20tools/templates/order%20website

Custom-made order form: Rupert's Soaps

Rupert's Soap:

Homemade glycerin soaps

Website: http://www.rupertssoaps.com
E-mail: rupertssoaps@gmail.com
Phone: 319-795-1498

ORDER FORM

Bill to:

Name:

Street Address:
City:
State:
Zip:
E-mail:

Phone:

(We need your phone number in case we
have questions concerning your order.
We will not use your phone # for any
other purpose.)

Ship To:

Check here if same as bill to

Name:
Street Address:

City:
State:
Zip:

Note: There is a minimum purchase of three bars for each order.

Odascious Oatmeal - 4 0z @ $4.00 each

Flora's Favorite - 4 0z @ $4.00 each

Oatmeal/Lavender - 4 0z @ $4.00 each

Loufah Luxury - 4 oz @ $5.00

*SHIPPING AND HANDLING
TOTAL

* See next page to figure your shipping and handling charges

I would like to pay with (please circle one): CHECK / MONEY ORDER
Make payable to Rupert's Soaps

Send to:

Rupert's Soaps

3274 - 243" Ave.
Keokuk, lowa 52632

As soon as the check or money order clears, we
will make and send your soaps through the post
office. A confirmation e-mail will be sent if you
included your e-mail address above.

Thank you for choosing Rupert's Soaps!




1 . .
Rupert's Soap: o o

Homemade glycerin soaps Phone: 319-795-1498

Shipping & Handling

All products with Rupert's Soaps are shipped through the United States Post Office. Use the
following tables to see how much you need to include for shipping and handling.

If you live in the Continental United States use this Table

If you order this many soaps You pay this much in shipping costs
One to five bars $6.00
Six to ten bars $9.00
Eleven to fifteen bars $14.00
Sixteen to twenty bars $18.00
Over Twenty bars $20.00

If you live in Canada use this Table

If you order this many soaps You pay this much in shipping costs
One to five bars $8.00
Six to twelve bars $14.00
Over twelve bars $20.00

If you live outside the continental United States and not in Canada, please email Tara at
rupertssoaps@gmail.com for a shipping quote and ordering instructions.

Orders are filled on a first come, first served basis. Orders within the continental US are
taking two to three weeks, including delivery time.

Note: There is a minimum purchase of three bars for each order.




Short Copy Webpage Text: Rupert's Soaps

Handmade Glycerin Soaps for Healthier,
Younger Skin

If you're lo oking for a better alternative than the chemical -laden commercial soaps for
cleansing your skin, then you've come to the right place. With glycerin soaps you get mild,
effective cleansing without the tight, dry feeling you've experienced with many
commercial soaps.

Rupert's Soaps are handmade, glycerin based soaps using as natural ingredients as
possible. Rolled oats are infused into the melting glycerin for its exfoliating qualities or
lavender flowers (often from our own garden) are added for its calming effects. Or, some
request we put in both for a truly wonderful cleansing experience.

Moisturizing Your Skin Through Glycerin

Manufacturers remove the glycerin during the process of making soap so they can sell the
glycerin separately. We work to reclaim th e wonderful moisturizing benefits of glycerin.

Glycerin draws moisture out of the air and to the skin. It is environmental friendly. It
cleanses the skin without disrupting the natural PH balance necessary for soft, healthy
skin.

Rupert's Soaps

Gentle on all skin types

No Animal Testing

Completely Homemade

Only the Finest, Most Natural Ingredients
Many Variations Available Upon Request

Each batch is quality tested for scent, smoothness, and proper balance of ingredients.
"I am impressed with the pure i ngredients and fewer additives!"
Sherry - insurance rep, Seattle, WA
Stop damaging your skin. Order Rupert's Soaps today!
"l can't believe how soft my skin is when | use Rupert's Soaps regularly, especially my

face."
Candy, aerobics instructor and nursing student



Short Copy Landing Page: Newsletter Sign-Up

The Successful Church
Secretary News

Free Weekly Newsletter filled with
tips for church secretaries and office
volunteers, delivered right to your
email inbox!

A Church Secretary or Volunteer is about more than just what happens at
the office. You're a person who has health issues, financial issues,
emotional concerns, and so much more.

The Successful Church Secretary News provides solutions and resources
for all those needs.

Software Tips and Solutions

Health Issues and Tips on Living Well

Money Saving Strategies

Dealing With Church Stress

Inspiration In Difficult Times

Techniques for Assisting Your Pastor

Communicating with Church Volunteers

Plus much more!

Just give us your name and your email address below and then click the
button to start receiving your free weekly updates from us. Allow the
next page a few seconds to load.



All information is kept 100% confidential. We will NOT rent, trade, or
release your name to any third party for any reason - ever. We respect
your privacy and really, really hate spam!

Opt-in Form Here

Legal Information Terms Of Service | Privacy Notice



http://dianacacyhawkins.dragynspice.com/termsofservice.html
http://dianacacyhawkins.dragynspice.com/privacynotice.html

Date: June 26, 2009
Author: Diana Cacy Hawkins

FOR IMMEDIATE RELEASE

Lilley Press brings its E-books out in print beginning with
the first release in August, 2009.

Contact: Sharon Partington, Business Manager

Company: Lilley Press

Address: 13140 - 129 Street NW, Edmonton, Alberta T5L 1J5 Canada
Email: sharon @lilleypress.com

URL: http ://www.lilleypress.com

Lilley Press will offer their books in print as well as E -book , beginning with the debut print
edition of THE STILL LIFE OF HANNAH MORGAN by Lora Deeprose. The title is scheduled for
paperback release in August, 2009.

Lilley Pre ss publishes E -books by authors from various countries and in various genres, such
as paranormal romance, fantasy, science fiction, horror, mainstream fiction, historical
fiction, and young adult.

Jeff Johnston started Lilley Press in October of 2007 as a tribute to his daughter. Pulling
from his own desires as a writer, he's brought together a team devoted to building a

fulfilling relationship with the authors that Lilley Press publishes. With steady growth and
loyalty to the writing craft, this small press promises a bright future.

"Publishing Extraordinary Books" is Lilley Press's theme, and they evaluate each submission

to ensure the reader has an extraordinary experience from reading their books. The first

novel to print, THE STILL LIFE OF HANNAH MORGAN, is a testament to this dedication that
Lilley Press has towards both its authors and its readers.

"THE STILL LIFE OF HANNAH MORGAN is a story of how one's dream, seemingly

unreachable due to circumstances in life, sometimes has a way of comi ng around to you and
becom ing realized when you hold on tight. This page -turning romance brings you close to
the main character, Hannah, and has you returning at every possible moment." Review

shippet by Diana Cacy Hawkins.

Additional information abo  ut Lilley Press, full catalog of their books, link to the discussion
board, submission guidelines and more is available at http://www.lilleypress.com. The
Lilley Press blog is available at http:/lilleypress.wordpress.com. You may follow Lilley Press

on Twitter at http://twitter.com/lilleypress and join their groups at http://www.linkedin.com

and http://www.facebook.com.

HHH



FOR IMMEDIATE RELEASE
Diana Cacy Hawkins, Lilley Press Sales/Marketing Director, cacyhawkins@lilleypress.com

"The longer you choose to play it safe, the more miserable your life will become. The
universe rewards risk my dear; you know what you need to do."

The Still Life of
Hannah Morgan

Lora Deeprose

"This book has something for everyone. Funny and familiar characters, romance, love,
sex, the arts, financial strains and gains, the feeling of being lost, and then of finding
one's way. You'll definitely laugh, and maybe even cry."
~Karen Lennon, book reviewer

Writing from the scenic outdoors of her Canadian home, Lora Deeprose uses her writing
talents to bring a novel that brings the readers into the Calgary setting. With a B.A. in Drama,
Lora understands how the reader needs to not only read the words, but feel the story coming off
of the page and connecting with the soul. Lora allows readers to experience her character's life
as their own in the contemporary romance -- THE STILL LIFE OF HANNAH MORGAN (A
Lilley Press Softcover Book: price $15.99; August 1, 2009).

Hannah Morgan's life is at a standstill. Her dreams of becoming an artist vanished with
the sudden death of her grandmother and mentor. To appease her distant and disapproving
mother, Hannah gets a respectable job at a high-end day spa.

Instead of painting masterpieces, Hannah spends her days painting nails and giving
facials to wealthy women. Her dreams for the future have become a hideous nightmare. And it



just keeps getting worse. She catches her boyfriend cheating, loses her job, and has to watch
from the sidelines as her best friend, Jasmine Blue, goes after her own dreams of owning her
own salon.

Then she meets Aaron, a working artist, and finds in him a kindred spirit. And, to her
surprise, she finds the courage to follow her dreams. When circumstances beyond her control
threaten to destroy both her relationship with Aaron and her dreams of a bright future, Hannah

fears her mother was right-that some dreams aren't meant to come true.

The Still Life of Hannah Morgan has received a 4 cup review over at Coffee Time
Romance! Four cups is an Outstanding (
This book should be at the top of your list.

This is not a quick read; the author writes a very detailed and emotional account of
Hannah’s life. Her life is not grand or exciting, at least at first, but it is very involving, and
I could not wait to see what would happen to her next. | got very involved with Hannah and
Jas’ lives, friends, work, and families.

Maura
Reviewer for Coffee Time Romance

Lora Deeprose is a Canadian author who has a B.A. in Drama with a minor in History. She lives
on Ravenwood Farm in the Wes tgoal§afhotkefBaty 6 s

chickens, three cats, and a cockatiel.
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